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Preface 
When a company is publicly held, it has an obligation to communicate with the investment community on 
a regular basis. Doing so raises general awareness of the business and creates an understanding by investors 
of how a company generates value. The Investor Relations Guidebook reveals how a business should struc-
ture its investor relations function to enhance communications with the outside world. 

In Chapters 1 and 2, we provide an overview of investor relations and how to construct the value prop-
osition that forms the basis for communicating a company’s message. In Chapters 3 through 8, we describe 
many forms of communication, as well as the impact of Regulation FD on how information is disseminated, 
and whether to issue guidance. In Chapters 9 through 11, we discuss the investment community, including 
the roles of the buy side and sell side, the investment strategies most commonly employed by investors, and 
the world of short sellers. In Chapters 12 through 15, we explore the mechanics of how a publicly held 
company operates, including stock exchanges, share management, the various types of SEC filings, and 
how to organize an annual shareholder meeting. We then move on to a discussion of fund raising activities 
in Chapters 16 through 18, with emphasis on the initial public offering and the road show. We conclude 
with discussions of third party investor relations services and share performance measurements in Chapters 
19 and 20, respectively. 

You can find the answers to many questions about investor relations in the following chapters, includ-
ing: 

• How do I derive a value proposition for a business? 
• How do I deal with members of the media? 
• How does Regulation FD impact the investor relations function? 
• How is an earnings call structured? 
• Under what conditions should a company provide guidance? 
• What information should be included in an investor relations web site? 
• What are the listing requirements for the major stock exchanges? 
• What is float management? 
• What are my options for dealing with short sellers? 
• What information is included in SEC filings? 
 

The Investor Relations Guidebook is designed for both professionals and students. Professionals can use it 
as a reference tool for conducting investor relations activities, while it provides students with an overview 
of how the department should operate. Given its complete coverage of investor relations, The Investor Re-
lations Guidebook may earn a permanent place on your book shelf. 
 

Centennial, Colorado 
June 2014 
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